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PERSONAL INFORMATION  

 

 Faculty Member Name: Haitham Eid Almro 

 Academic Rank:   Assistant Professor 

 College: Business  

 Department: Digital  marketing  

 Nationality: Jordanian  

 Address: Amman, Jordan 

 Phone No 0777755549 

 E-mail: h.alamroh@aau.edu.jo 

 

ACADEMIC QUALIFICATIONS  
 

Degrees with fields, institution, and date 

 Bachelor of Business Administration Program, open Arab university(Jordan branch) , 2008-2012 

 Master of Digital  marketing, zarqa university in Jordan, 2015-2016 

 PhD in of Digital  marketing ,, university putra Malaysia , 2018-2021. 

 

ACADEMIC EXPERIENCE  

 
 Duration: 3 years 

 University: , zarqa university, Faculty of Economics and Administrative Sciences 23 years; Balqa 
University, , Amman Arab University, Faculty of Business for a one  year  

 Academic Rank: Assistant Professor. 

 Date of awarding the rank: 2021-07-1 

 The body granting the rank: university putra Malaysia.(UPM) 

 College of Graduate Studies 
 Country: Malaysia 

 

 

NON-ACADEMIC EXPERIENCE 

 

Personal 

Photo 

mailto:h.alamroh@aau.edu.jo
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 Duration twenty years, as a Human Resources Specialist. 

 Institution: central electricity  generation company , Ministry of Energy 

 Department: a Human Resources Department. 

 Country: Jordan. 
 

CURRENT MEMBERSHIP IN PROFESSIONAL ORGANIZATIONS  
 

 Global Innovation institute Jordan Chapter  

 Entrepreneurial Projects Evaluator- International organizations operating in 

Jordan 

 

SERVICE ACTIVITIES  
 

 Entrepreneurial Projects Evaluator.  

 Global Innovation institute Jordan Chapter  

 

THE MOST IMPORTANT PUBLICATIONS IN THE LAST FIVE  YEARS  

INSTITUTIONAL PROFESSIONAL DE VELOPMENT ACTI VITIES IN THE LAS T FIVE  YEARS  

 

• The Impacts of e-marketing mix on the customer's Loyalty to the 

Jordanian Telecom Company (ORANGE!: Case Study in Amman/ Jordan. 2020 

• The Impact of Marketing Deception on Customer Confidence in the Brand 

on the Jordanian Travel Agencies: A field Study. 2020 

• Gaps determination of E-CRM and competitive advantage: the role of 

marketing innovation. 2024 

• E-Web Design as Marketing Element and the Influence on Competitive 

Advantage with Moderation Role of Social Influence. 2024 

 

RESEARCH LINK (Scopus and Google Scholar) 
 

 https://www.researchgate.net/profile/Haitham-Alamro?ev=hdr_xprf 

 https://www.scopus.com/standard/marketing.uri 

 https://aau-research.aau.edu.jo/AAU-systems/0000%200002%204851%209624 

 https://scholar.google.com/citations?user=lACy01sAAAAJ&hl=en 
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LANGUAGES 

 

 Arabic 

 English 

 


