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PERSONAL INFORMATION 
 Title:lecturer  
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 Date & Place of Birth:17/8/1977 

 Nationality:Jordan  
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nt prof  
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PUBLICATIONS 

JOURNALS   

Author/s  
(In Order) 

Title Journal Vol./No. Publication Date 

HAITHAM ALAHAWEH ALAMRO 

HMOOD MOHAMMAD SANAD 

 LOBNA SOROUR                                Gaps Determination of E-CRM 

                                                                 and Competitive Advantage                   

                                                                The Role of Marketing Innovation 

                                                             E-Web Design as Marketing Element 

                                                             and the Influence on 

                                                             Competitive Advantage with 

                                                             Moderation Role of Social Influence 

                                                        The Impacts of e-marketing mix 

                                                        on The Customer’s Loyalty 

                                                      of The Jordanian T 

                                                      elecom Company 

                                                       (ORANGE) Case Study in Amman/ Jordan 
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