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Abstract

This study aimed to identify the impact of organizational agility in
its dimensions (sensing agility, marketing agility, practice agility) on
strategic decision-making in its dimensions (decision preparation, decision
implementation, decision follow-up). The mediating role of business
intelligence in Jordanian commercial banks. To achieve the objectives of
the study, the approach was used. Descriptive and analytical. The study
population consisted of employees in senior and middle management in
Jordanian commercial banks, where a comprehensive survey method was
used, and the questionnaires subject to analysis amounted to (207)

questionnaires.

The results of the study showed that there is a statistically
significant effect of organizational agility in its dimensions (sensing agility,
marketing agility, practice agility) on strategic decision-making in its
dimensions (decision preparation, decision implementation, decision
follow-up) in Jordanian commercial banks. The results also showed that
there is an effect of business intelligence. As a mediating variable in the
relationship between organizational agility and its dimensions on strategic

decision-making in Jordanian commercial banks.



Based on the results of this study, the study recommended several
recommendations, the most important of which is the need for Jordanian
commercial banks to analyze the strengths, weaknesses, opportunities and
threats to determine the internal and external factors that affect the bank
before making strategic decisions, and the need for banks to follow
economic and technological changes and trends in the market to understand
their impact on future strategies before Making strategic decisions.
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