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.Ethical Issues in Digital Marketing 1
.Trends in Digital Marketing 2

.Digital Marketing Strategy Development 3

. social madia marketing 4

A FO96, Rev. a
Ref.: Deans' Council Session (13/2018-2013), Decision No.: 15, Date: 10/12/2018 Orginal

4-3



AMMAN ARAB UNIVERSITY I I

4 ydall 2yl gall 3 400

Human Resources Department

.Influencer Marketing

.Search Engine Optimization (SEO)

.Content Marketing

.Email Marketing

7

8

Analytics and Data-Driven Marketing 9

.Online Reputation Management 10
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