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Abstract:  

In an era of rapid technological advancement, digital technologies have transformed corporate social 

responsibility (CSR). This study examines how Islamic business ethics intersect with CSR in the 

context of digitalization. The primary research question addresses how Islamic ethical principles, such 

as justice (‘Adl), benevolence (Iḥsān), and stewardship (Khilāfah) can be integrated into modern digital 

business practices. Utilizing descriptive, analytical, and inductive methods, this study reviews both 

primary and secondary sources, including case studies of businesses that apply Islamic ethics to their 

CSR strategies. Key findings reveal that digitalization offers opportunities for enhanced transparency 

and stakeholder engagement but also poses challenges such as data privacy concerns. This study 

provides practical recommendations for businesses and policymakers to align digital practices with 

Islamic ethical standards, ensure ethical compliance, and foster stakeholder trust in the digital age. 

These insights are valuable for advancing both academic research and practical applications to promote 

socially responsible business conduct. 
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 .للشركاتفي عصر التقدم التكنولوجي السريع، أحدثت التقنيات الرقمية تحولًا جذرياا في مفهوم المسؤولية الًجتماعية  :الملخص
 في للشركات الًجتماعية المسؤولية مع الإسلامية الأعمال أخلاقيات تقاطع كيفية عن الكشف إلى الدراسة هذه تسعىومن هنا، 

في ممارسات  والخلافة، والإحساندل، دمج المبادئ الأخلاقية الإسلامية، مثل الع في كيفية سؤال الدراسةتمحور وي .الرقمنة سياق
لًستعراض  والًستقرائي التحليلي الوصفي المنهج إلى رئيس بشكل بالًستناد الدراسة هذه تمت وقد الأعمال الرقمية الحديثة.

 الأخلاقيات الإسلامية في استراتيجيات طبقتحالة للشركات التي الالمصادر الأولية والثانوية، بما في ذلك دراسات  وتحليل
ا لتعزيز الشفافية ومشاركة أصحاب المصلحة،  إلى الدراسة وخلصتالخاصة بها.  ةالًجتماعي المسؤولية أن الرقمنة توفر فرصا

ا تحديات  تقدم هذه الدراسة توصيات عملية للشركات وصناع القرار  وأخيراا،بخصوصية البيانات.  كتلك المتعلقةلكنها تطرح أيضا
لاقي، وتعزيز ثقة أصحاب المصلحة في لمواءمة الممارسات الرقمية مع المعايير الأخلاقية الإسلامية، وضمان الًمتثال الأخ

 .رؤى مهمة لتطوير البحث الأكاديمي والتطبيقات العملية لتعزيز السلوك التجاري المسؤول اجتماعياا  ، وهيالعصر الرقمي

ه ؛ المسؤولية الًجتماعية للشركات؛ التحول الرقمي؛ الًمتثال الأخلاقي؛ الفقالإسلامي العمل أخلاقيات :الكلمات المفتاحية
 الإسلامي.



1. Introduction 

1.1 Background: The principle of corporate social responsibility (CSR) involves businesses 

voluntarily contributing beyond legal requirements to communities and societies. Initially met with 

skepticism, CSR gained acceptance in the 1990s, was supported by international organizations, 

and was adopted by major corporations (Adi et al., 2015). Today, CSR covers social, 

environmental, and economic responsibilities, and emphasizes ethical practices (Carroll & Brown, 

2018). This evolution underscores the recognition of businesses’ roles in addressing global 

challenges (Wirba, 2023). 

Digital transformation has revolutionized business practices by introducing profound changes to 

how companies operate and compete. Driven by advancements in digital technologies and the 

Internet, this shift has led to new business models and strategies focused on agility, innovation, 

and sustainability (Orbik & Zozuľaková, 2019). Digital tools have enhanced CSR efforts by 

promoting environmental protection and ethical technology use (Cardinali & Giovanni, 2022). 

These developments highlight the critical role of digitalization in shaping the future of business 

and addressing global challenges (Hermanto et al., 2024). 

Religion significantly influences CSR by promoting ethical behavior, social justice, and 

environmental stewardship. Religious values encourage businesses to adopt responsible practices 

that align with CSR principles. Empirical studies show a positive relationship between religiosity 

and CSR activities, emphasizing the role of religious frameworks in enhancing business 

commitment to ethical and sustainable development (Amer, 2024). Islamic business ethics, rooted 

in the principles of justice, transparency, and accountability, significantly shape CSR by promoting 

societal welfare and environmental stewardship. This integration ensures that business activities 

contribute to social justice and sustainable development as both a legal obligation and religious 

duty (Hanic & Smolo, 2023). 

This study, “Business Ethics Reimagined: Islamic Social Responsibility in the Digital Age,” 

explores the integration of Islamic business ethics with modern digital practices to enhance CSR. 

It examines foundational Islamic ethical principles and their application in the digital era, 

identifying opportunities and challenges posed by digitalization such as enhanced transparency, 

stakeholder engagement, and ethical dilemmas related to data privacy and AI use. This research 

provides practical guidelines for businesses and policymakers, aiming to bridge traditional Islamic 

ethical principles with contemporary digital challenges, offering a comprehensive framework for 

navigating the digital age while adhering to Islamic ethical standards. 

1.2 Study Questions:  This study sought to address the following key questions: 

 How does Islamic business ethics influence the implementation of corporate social 

responsibility (CSR) in modern digital business environments? 

 What are the opportunities and challenges posed by digitalization for businesses in upholding 

the Islamic principles of social responsibility? 

 How do Islamic legal provisions and ethical principles apply to business conduct and social 

responsibility in the digital transformation context? 



1.3 Significance and Objectives of the Study: This study connects traditional Islamic business 

ethics with modern digital practices, creating a framework to integrate ethical values into 

contemporary business operations. Utilizing insights from Islamic jurisprudence, business ethics, 

and digital technology, this study employed case studies to demonstrate how principles such as 

justice (‘Adl), benevolence (Iḥsān), and stewardship (Khilāfah) can be applied in digital business 

environments. This study has three main objectives. First, it examines how Islamic ethical 

principles influence CSR practices in digital contexts, focusing on foundational values in 

technology-driven business environments. Second, it identifies the opportunities and challenges of 

digitalization and its impact on business operations and CSR initiatives. Third, it evaluates the 

application of Islamic legal principles to business conduct in the digital age and shows how Islamic 

jurisprudence can guide ethical business practices in a rapidly evolving landscape. 

Practically, this study provides guidelines for transparent transactions, ethical advertising, and data 

privacy, thereby enhancing business reputation and effectiveness. Policymakers can use these 

insights to craft regulations that support ethical business practices and stakeholders. By addressing 

digitalization's opportunities and challenges, this study helps businesses uphold Islamic principles 

in the digital age, ensuring ethical compliance and stakeholder trust. 

1.4 Research Methodology: This study employs descriptive, analytical, and inductive methods to 

explore key Islamic concepts and ethical principles using primary and secondary sources. An 

extensive literature review of CSR, Islamic business ethics, and digitalization was conducted, 

drawing from classical texts, contemporary works, and academic journals. Case studies on 

businesses that successfully integrate Islamic ethics into their CSR strategies provide practical 

insights. The historical applications of Islamic ethical principles were investigated to contextualize 

their contemporary use. Relevant Islamic legal provisions were reviewed to highlight compliance 

issues and best practices in digital business environments. Based on these findings, this study offers 

policy recommendations for integrating Islamic principles into modern CSR frameworks. 

1.5 Literature Review: The study of Islamic Corporate Social Responsibility (CSR) has garnered 

significant academic attention, resulting in a diverse body of literature categorized into several key 

themes: 

Islamic Narratives Promoting CSR: Islamic values promote CSR through narratives rooted in 

religious texts and ethical principles. Dusuki (2008) explored Maqasid al-Sharī’a, illustrating how 

these principles enhance public welfare and prevent societal harm. Kamla & Rammal (2013) 

discuss ethical guidelines derived from Islamic axioms such as unity, free will, equilibrium, and 

responsibility. Ahmed & El-belihy (2017) emphasize the influence of the Qurā’n, Hadīth, and 

Sharī’ā laws on CSR practices. 

Islam-based CSR (I-CSR): Islam-based CSR models incorporate Islamic ethical principles into 

business practice. Dusuki & Abdullah (2007) introduce the “Maslahah Pyramid,” categorizing 

CSR activities into essentials, complementary, and embellishments. Darrag & E-Bassiouny (2013) 

propose an I-CSR model with concentric circles representing different levels of CSR activities. 

Hanic & Smolo (2022) proposed a CSR model for Islamic banks that integrates traditional Islamic 

ethics with contemporary CSR practices.  



IFIs as Enablers of CSR: Islamic Financial Institutions (IFIs) play a pivotal role in enabling CSR 

by adhering to Sharī’a principles. Haniffa & Hudaib (2007) create CSR indices for Islamic banks. 

Farook et al. (2011) identify the distinct CSR practices of Islamic banks compared to those of 

conventional banks. Platonova et al. (2018) examine CSR disclosure indices for Islamic banks, 

focusing on ethical behaviors and environmental protection. 

Stakeholder perspectives on how Islamic values influence CSR: Stakeholder perspectives 

highlight the importance of Islamic values in shaping business practices. Dusuki & Abdullah 

(2007) investigated the factors motivating Malaysian customers to choose Islamic banks. Shareef 

et al. (2014) examine CSR practices in Maldivian Islamic banks, focusing on core Islamic values, 

such as Zakat and Sadaqah. Aribi & Arun (2015) explored managers’ perceptions of Islamic banks 

in Bahrain.  

Digitalization and Its Impact on Islamic CSR: This emerging theme explores the intersection of 

technology, ethics, and business practices. Sahabuddin et al. (2019) highlight the role of 

digitalization in promoting sustainable development within Islamic finance. Saputra et al. (2022) 

investigates the ethical dimensions of online business practices in Indonesia. Firnando (2024) 

examined how Islamic principles guide ethical considerations in digital transformation.  

The current article expands the existing literature by exploring the integration of Islamic business 

ethics and legal principles within digital transformation. This study provides actionable guidelines 

for businesses and policymakers to incorporate Islamic ethical principles into CSR strategies in 

the digital age, including empirical case studies and a comparative analysis of the digital and 

traditional business environments. It bridges the gap between traditional Islamic business ethics 

and contemporary digital practices, contributing to the theoretical foundations and offering 

practical tools for businesses and policymakers. 

1.6 Structure of the Study: This paper begins with an introduction that outlines the background, 

research questions, significance, objectives, methodology, and a comprehensive literature review 

related to Islamic business ethics and social responsibility. The first section, Islamic Business 

Ethics and Social Responsibility, defines social responsibility within Islamic ethics by detailing 

key principles and theoretical foundations. It also provides historical and contemporary 

perspectives and examines the impact of digitalization on social responsibility. The second section, 

Islamic Perspectives on Social Responsibility in the Digital Age, explores key ethical principles in 

Islam guiding social responsibility and the application of Islamic legal principles in digital business 

contexts, and presents case studies of legal and ethical challenges and solutions in the digital age. 

It includes a comparative analysis of digital and traditional business practices, in light of Islamic 

ethics. Finally, the study concludes by summarizing key findings, synthesizing insights, discussing 

practical implications, and offering recommendations for future research on Islamic ethics and 

digital business practices. 

2. Islamic Business Ethics and Social Responsibility: This section explores the 

foundational principles of Islamic business ethics and social responsibility. It begins by defining 

and outlining the scope of social responsibility in Islamic ethics, followed by an examination of 

ethical theories from an Islamic perspective. The section also provides historical and contemporary 



views on Islamic social responsibility, culminating in an analysis of the impact of digitalization on 

these ethical practices. 

2.1 Definition of Social Responsibility in the Context of Islamic Ethics: The concept of 

Corporate Social Responsibility (CSR) is continually evolving, with no universally agreed-upon 

definition. Archie B. Carroll characterizes CSR as an “electric field with loose boundaries” (1994, 

p. 33). However, various attempts to define CSR have provided clear understanding of its essence. 

The European Commission (2002) defines CSR as “a concept whereby companies integrate social 

and environmental concerns in their business operations and in their interactions with their 

stakeholders on a voluntary basis.” Similarly, the World Business Council for Sustainable 

Development (WBCSD) (2003) describes CSR as “business’ commitment to contribute to 

sustainable economic development by working with employees, their families, the local 

community, and society at large to improve their quality of life.” 

Although the term CSR originated in the West, the underlying principles are not exclusively 

Western. As defined by the European Commission and the WBCSD, CSR involves conducting 

business while preserving the environment, treating employees fairly, acting with honesty and 

justice, caring for society and its less fortunate members, and considering all stakeholders’ interests 

without compromising shareholders’ interests. According to Taman (2011), if this encapsulates the 

essence of CSR, the concept is deeply embedded in Islamic faith and law. Properly understood, 

CSR is not merely a recommendation, but an obligation for every Muslim. 

In the context of Islamic ethics, social responsibility is defined as the commitment to conduct all 

business activities in alignment with Sharī’a principles, ensuring ethical behavior and the welfare 

of the community. This concept encompasses individual and corporate responsibilities, 

emphasizing the integration of moral, social, and religious obligations (Rohmad et al., 2022). The 

definition is framed by the objectives of Sharī’a (Maqāsid al-Sharī’a), which aim to preserve faith, 

life, intellect, progeny, and wealth, ensuring that business activities contribute to the overall 

welfare of society (Ilyas, 2018). This is rooted in the belief that all resources belong to Allāh, with 

humans acting as trustees. This responsibility extends to ensuring justice, fairness, and prevention 

of harm, with all actions directed towards achieving social well-being and economic equity (Haron 

et al., 2020). 

The scope of social responsibility in Islamic ethics is extensive, encompassing economic, social 

and environmental obligations. This requires individuals and organizations to consider the welfare 

of various stakeholders, including employees, customers, suppliers, and the broader community. 

Rooted in Sharī’a principles, this responsibility extends to all aspects of life and interactions, 

ensuring compliance with ethical standards and societal welfare (Rohmad et al., 2022). Sharī’a 

prohibits unethical practices such as ribā (usury), gharar (uncertainty), and maysir (gambling) and 

emphasizes promoting the common good (maṣlaḥah) and preventing harm (mafsadah) (Migdad, 

2021). 

Sharī ‘a’s comprehensive framework integrates moral, social, and religious principles derived from 

the Qur’ān and Sunnah, guiding Muslims to conduct business and social interactions in a manner 

that aligns with divine commands and societal well-being (Alziyadat, 2008). This holistic approach 



ensures that all economic activities contribute to social justice, environmental stewardship, and the 

overall well-being of society, reflecting the ethical foundations of Islamic teaching (Haron et al., 

2020). 

In conclusion, social responsibility in Islamic ethics goes beyond voluntary corporate action and 

embodies a fundamental obligation rooted in Sharī’a principles. This framework not only aligns 

business practices with ethical standards, but also ensures a comprehensive contribution to societal 

and environmental welfare. 

2.2 Ethical Theory from an Islamic Perspective: Islamic ethics are deeply rooted in the divine 

guidance of the Qurā’n and Sunnah, integrating religious directives as the core determinants of 

morality. Unlike Western ethical frameworks, Islamic ethics do not separate moral principles from 

religious beliefs. For instance, the Divine Command Theory in Islam posits that what is ethically 

right or wrong is directly determined by Allāh’s commandments. 

By contrast, Western ethical frameworks encompass various theories. Relativism, for example, 

suggests that moral principles are not absolute, but depend on cultural, social, or individual 

contexts, with moral judgments varying between societies and individuals (Muslih, 2023). 

However, Islam holds that ethical standards are universal and divinely ordained, rejecting the 

notion of moral relativism. 

Utilitarianism, which judges actions by their outcomes and aims to maximize overall happiness 

while minimizing suffering (Yang, 2024), is not accepted in Islam if it justifies inherently wrong 

actions, such as stealing, even if they benefit society. Similarly, Egoism posits that individuals 

should act to maximize their own self-interest, with the moral value of an action determined by its 

benefit to the individual (Ottosen, 2023). This principle is incompatible with Islamic ethics, which 

emphasize justice, helping others, and altruism. 

Deontology focuses on rules, duties, and obligations to determine morality, asserting that some 

actions are inherently right or wrong, regardless of their outcomes (Crudu, 2023). While it shares 

similarities with Islamic ethics in its rule-based approach, Islamic ethics derives duties directly 

from the divine lawgiver Allāh, making it distinct from secular deontological theories. 

Virtue ethics, which is concerned with what kind of person one should be and what constitutes a 

good life, emphasizing the development of good character (Hess, 2024), partially aligns with 

Islamic ethics. However, Islam specifies that virtues must be derived from Qurā’n and Sunnah, 

ensuring a clear and consistent ethical framework.  

In the realm of business ethics, Islamic principles advocate honesty, fairness, and the prohibition 

of deceitful practices. Business dealings must be transparent and free from manipulation, with a 

strong emphasis on fair treatment and the welfare of all the parties involved. This is exemplified 

by the prohibition on dealing with stolen goods and discouraging manipulative advertising 

practices designed to exploit scarcity for profit (Al-Aidaros et al., 2013). Islamic business ethics 

are also influenced by broader characteristics of Islamic principles, such as comprehensiveness, 

realism, and moderation. This holistic approach ensures that business practices align with ethical 

norms that promote societal well-being and justice, as detailed by Qurā’n and Sunnah. For 

instance, the market should operate freely without unfair restrictions and all transactions should 



reflect high ethical standards, demonstrating the integrated nature of business ethics within the 

broader Islamic ethical system (Al-Qaraḍāwī, 1985; Al-Ghazali, 2001). 

In conclusion, Islamic ethics provide a comprehensive and integrated framework for moral 

conduct, distinguishing themselves from Western ethical theories through their divine foundations. 

This framework ensures that all aspects of life, including business practices, are aligned with the 

ethical norms that promote justice and societal well-being. 

2.3 Historical and Contemporary Perspectives on Social Responsibility in Islamic Business 

Practices: Islamic business ethics and social responsibility are guided by principles derived from 

Sharī’a that focus on social justice, economic equity, and societal well-being. These principles, 

deeply rooted in historical teachings, continue to shape contemporary business practices within an 

Islamic framework. 

Historically, early Islamic teachings have guided Muslims to engage in fair transactions, support 

the needy through zakat, and uphold social justice. Early Muslim traders strictly adhered to 

Sharī’a’s guidelines, ensuring that their activities were just and beneficial to the community 

(Alziyadat, 2008; Ragab Rizk, 2008). The Caliphs reinforced social responsibility by establishing 

public works, ensuring fair trade, and providing for the poor through systematic zakat collections 

(Taman, 2011). 

The Prophet Muhammad (PBUH) and the early Islamic community in Medina practiced social 

responsibility through waqf (endowments), funding public welfare projects such as schools, 

hospitals, and water resources. This tradition continued during the Ottoman period, with waqfs 

becoming widespread to support charitable purposes (Turker, 2016). 

Contemporary Islamic business practices draw on historical foundations and integrate ethical 

principles into modern economic activity. Islamic Financial Institutions (IFIs) have incorporated 

Sharī’a-compliant practices to ensure ethical and socially responsible operations. These include 

ethical investment principles, prohibition of interest (ribā), and promotion of social justice (Ragab, 

2008). 

Modern examples include the following. 

 Sharī’a Compliance and Charitable Activities: Contemporary IFIs ensure Sharī’a 

compliance by engaging in charitable activities, implementing anti-corruption measures, 

and providing interest-free loans (qarḍ ḥasan) (Taman, 2011). 

 Islamic Microfinance Programs: Islamic banks such as those in Bangladesh implement 

microfinance programs and establish educational and healthcare facilities to support social 

and economic development (Khatun & Hala, 2012; Ilyas, 2018). 

 Zakat and Waqf (endowments): Traditional forms of social responsibility, such as zakat 

and waqf, remain integral to contemporary practices, demonstrating commitment to social 

responsibility and ethical conduct (Faliza et al., 2019). 

Overall, modern Islamic business practices build on historical precedents, maintaining a strong 

emphasis on ethical conduct and social responsibility to achieve balanced and equitable economic 

growth. 



In conclusion, the enduring relevance of Islamic ethical principles continues to shape business 

practices, ensuring that they align with social justice and societal wellbeing. 

2.4 Impact of Digitalization on Social Responsibility: Digital technologies, including 

automation, artificial intelligence (AI), the Internet of Things (IoT), blockchain, and cloud 

computing, have significantly transformed business practices. These technologies enhance 

operational efficiency, transparency, and stakeholder engagement, allowing businesses to optimize 

supply chains and personalize customer experiences. 

 Automation and AI: Automation replaces repetitive tasks with automated systems, 

enhancing operational efficiency and transforming the workforce by reducing the need for 

low-level manual labor (Herden et al., 2021). AI facilitates predictive analysis, customer 

relationship management, and operational optimization, providing businesses with 

advanced data analytics capabilities (Shah et al., 2024). 

 IoT: IoT enables interconnected devices to communicate in real-time, enhancing 

operational efficiency and innovation in product and service offerings. It allows for the 

real-time monitoring and control of operations, leading to improved asset management and 

customer service (Parente, 2020). 

 Blockchain: Blockchain technology provides a secure and immutable ledger for recording 

transactions, reducing fraud and increasing accountability. This is particularly beneficial in 

industries prone to fraud, such as the food sector, by ensuring product authenticity and 

fostering consumer confidence (Parente, 2020). 

 Cloud Computing: Cloud computing supports remote work and collaborative efforts by 

offering scalable and flexible IT resources, which have become essential, particularly 

during the COVID-19 pandemic. It reduces IT costs, enhances data accessibility, and 

improves disaster recovery plans (Shah et al., 2024). 

Opportunities Presented by Digitalization: Digitalization offers several opportunities to 

implement social responsibility, as follows: 

 Enhanced Transparency: Blockchain technology provides secure and tamper-proof 

records, increasing trust among stakeholders. This technology is particularly beneficial for 

supply chain management and financial transactions (Jiang et al., 2023). 

 Improved Stakeholder Engagement: Digital platforms enable real-time communication 

and feedback, fostering stronger relationships and more effective social responsibility 

strategies. These platforms allow companies to interact directly with consumers and other 

stakeholders and to build trust and responsiveness (Hu & Liu, 2023). 

 Data-driven decision making: Digital tools allow companies to gain insights into the 

social and environmental impacts of their operations, leading to more effective and targeted 

initiatives. This data-driven approach helps optimize resource allocation and improves 

sustainability efforts (Xu et al., 2024). 

 Alignment of Corporate and Consumer Social Responsibility: Digitalization bridges 

the gap between corporate social responsibility (CorpSR) and consumer social 



responsibility (ConsSR), allowing consumers to align their choices with ethical standards, 

thus promoting accountability and ethical consumption (Parente, 2020). 

Challenges Posed by Digitalization: Despite its benefits, digitalization presents challenges for 

social responsibility, such as: 

 Data Privacy and Security: Increased digitalization raises the risk of cybercrimes and 

data breaches, undermining consumer trust, and resulting in financial and reputational 

damage. Ensuring robust data protection measures are crucial (Herden et al., 2021). 

 Digital Divide: Unequal access to digital technologies exacerbates social inequalities, thus 

limiting the benefits of digital CSR initiatives. Efforts must be made to bridge this gap and 

ensure inclusive benefits (Valerie, 2022). 

 Ethical Use of AI: Ensuring fairness and avoiding biases in AI applications is crucial for 

maintaining ethical standards. Businesses must develop and adhere to guidelines that 

promote ethical practices in AI deployment (Trier, 2023). 

Examples of Digital Transformation in Social Responsibility: Brief examples of digital 

transformation in CSR initiatives include: 

 Samsung and Junior Achievement Bulgaria: Developed smart classrooms to enhance 

digital education, impacting nearly 1000 schools in Bulgaria and preparing students for the 

digital economy (Blagoycheva, 2019). 

 Barilla Group: Implemented a platform for consumers to trace the production of food 

ingredients, enhancing transparency and building consumer trust (Parente, 2020). 

 Arbeit für Menschen mit Behinderung (AfB)’s IT Refurbishment Program: Promotes 

environmental sustainability by refurbishing IT equipment and providing employment for 

people with disabilities, demonstrating how digital transformation can align with social 

responsibility goals (Shah et al., 2024). 

In summary, digitalization profoundly affects social responsibility by enhancing transparency, 

efficiency, and stakeholder engagement. Despite challenges, such as data privacy and the digital 

divide, embracing digital transformation allows businesses to align their operations with ethical 

standards and meet evolving stakeholder expectations. 

3.  Islamic Perspectives on Social Responsibility in the Digital Age: This section 

explores how Islamic ethical principles guide social responsibility in the digital age. It covers key 

Islamic ethical principles and their application in digital business contexts, case studies of legal 

and ethical challenges, and a comparative analysis of digital and traditional business practices in 

light of Islamic ethics. 

3.1 Key Ethical Principles in Islam that Guide Social Responsibility: The role of religious 

beliefs in shaping social responsibility has garnered considerable scholarly attention (Brammer et 

al., 2007). In the Islamic context, social responsibility is understood as a means of promoting 

virtue, preventing vice, and fostering social cohesion (Muqaddim & Luṭfī, 2020). This 

understanding is deeply rooted in the Qur’ānic guidance and prophetic traditions, which form the 

cornerstone of Islamic jurisprudence. 



Building upon the Qur’ānic framework, verses such as “Cooperate with one another in goodness 

and righteousness, and do not cooperate in sin and transgression” (Qurā’n, 5:2) offer a universal 

call for collaboration in virtuous endeavors, as elucidated by Islamic scholars like Al-Qurṭubī 

(2013, 6:47). Similarly, the verse “Whoever does good, whether male or female, and is a believer, 

We will surely bless them with a good life” (Qurā’n, 16:97) provides divine motivation for 

individuals to engage in socially responsible actions. These teachings align with the broader 

scholarly consensus within Islamic tradition, emphasizing the intrinsic rewards of participating in 

good deeds (Al-Jaylī, 1988; Al-Menāwī, 2011). 

Prophetic teaching further elaborates social responsibility in Islam. The Ḥadīth, “The believers in 

their mutual kindness, compassion, and sympathy are just like one body,” as cited in Al-Bukhārī 

(2019, 8:10, Ḥadīth 6011) and Muslim (2012, 4:1999, Ḥadīth 2586), serves as a foundational 

concept for understanding social solidarity, as explained by Badr Al-Dīn Al-‘Aynī (2016, 4:167). 

Additionally, the prophetic tradition “Surely! Every one of you is a guardian and is responsible for 

his charges,” as recorded in Al-Bukhārī (2001, 9:62, Ḥadīth 7138), emphasizes the scope of 

stewardship in various domains, including family, governance, and educational institutions. 

Moreover, social responsibility as a form of gratitude for blessings is advocated in other Ḥadīths 

captured by Al-Bukhārī (2001, 4:58, Ḥadīth 2989), highlighting that everyday actions such as 

helping others or resolving conflicts are considered charity. This underscores that gratitude should 

encompass societal contributions (Al-Khinna, 2019). Therefore, several key ethical principles in 

Islam govern social responsibility, including: 

Justice (Adl): Justice requires fairness and equity in all dealings to prevent exploitation and harm. 

The Qurā’n commands believers to uphold justice even against themselves or their kin (Qurā’n 

4:58, 4:135, 16:90). This principle is central to Islamic ethics, ensuring a balance between 

individual rights and responsibilities towards others and between self-interest and altruism. Justice 

is achieved by adhering to Sharī’a in all economic transactions, emphasizing fairness and honesty 

(Rohmad et al., 2022). 

Benevolence (Iḥsān): Ihsan refers to acts of beneficence and proficiency encompassing charity, 

good manners, and excellence in professional conduct. The Qurā’n encourages kindness and 

charity beyond what is obligatory. Ihsan is linked to good consciousness, fostering internal auditing 

and ethical behavior. It strengthens social bonds and contributes to a cooperative and ethical 

society, including qualities such as honesty, trust, solidarity, loyalty, and flexibility (Ilyas, 2018). 

The concept of Ihsan (benevolence or doing good) in Al-Ghazali's writings can be seen as a 

precursor to modern CSR practices (Sidani & Al Ariss, 2014). He argues that businesses should 

go beyond mere compliance with legal and market requirements and actively seek to benefit others, 

especially the disadvantaged. Al-Ghazali (1993) outlines practical ways to exercise Ihsan in 

business, such as avoiding excessive profit margins, tolerating lower prices from needy buyers, 

and forgiving debts. This approach encourages businesses to contribute positively to society and 

to support those in need. 

Stewardship (Khilāfah): Stewardship refers to the role of humans as God’s vicegerents on Earth, 

tasked with developing God justly and sustainably. Humans are regarded as Allah’s vicegerents 



(khalifah) who are responsible for managing resources ethically and sustainably. This principle 

involves equitable use and disposal of resources, avoiding waste and destruction, and ensuring 

governance and accountability. It mandates that businesses operate in a way that conserves the 

environment and contributes to society’s well-being (Migdad, 2021). 

Trust (Amānah): Trust emphasizes accountability and responsibility for managing resources as 

trustees. It involves maintaining proper records, honoring agreements, and ensuring transparency 

in business dealings. This principle is essential for maintaining trust in business relationships and 

for ensuring that all actions are conducted with integrity. Trust mandates honesty and truthfulness 

in all business deals (Rohmad et al., 2022). 

Truthfulness (Ṣidq): Truthfulness requires honesty and transparency for all business transactions. 

Qurā’n encourages the avoidance of deceit and false advertising. This principle ensures that the 

business operations are conducted with integrity. Managers must be honest and transparent in their 

transactions (Aldulaim, 2020). 

Public Good (Maṣlaḥah): Maṣlaḥah focuses on promoting public welfare and preventing harm. 

The Qurā’n requires businesses to prioritize the community’s interests and engage in activities that 

benefit society. This principle encompasses activities such as job creation and environmental 

conservation, ensuring that business practices align with public good (Khatun & Hala, 2012). 

Unity (Tawhid): This principle emphasizes the oneness of God and accountability of all human 

actions to Him. This implies that business activities must be conducted with the consciousness of 

divine oversight, ensuring that they align with spiritual and ethical standards. This principle fosters 

a sense of responsibility and integrity among business practitioners (Abuznaid, 2009). 

Equilibrium (Fairness and Justice): This principal mandates fairness in all business dealings, 

prohibiting exploitation, fraud, and injustice. Business transactions must be free of taghrīr 

(uncertainty), dharar (harm), and zulm (oppression). This ensures that all parties in a business 

transaction are treated equitably, thereby promoting a business environment that supports mutual 

benefits and social welfare (Hashim, 2012). 

By integrating these principles into their operations, businesses can align with Islamic ethical 

standards, promoting a just and equitable society that upholds the welfare of all members. These 

principles not only guide individual behavior but also shape organizational practices, ensuring that 

social responsibility is deeply embedded in the business ethos. 

3.2 Application of Islamic Legal Principles in Digital Business Contexts: The application of 

Islamic legal principles in digital business environments addresses the unique challenges posed by 

modern technology, while ensuring compliance with ethical standards. Key Islamic principles such 

as transparency (ṣidq), honesty (amānah), and fairness (‘adl) are essential in guiding digital 

business practices (Ismaeel & Blaim, 2012). 

First, transparency and honesty are paramount in digital transactions. Digital businesses must 

ensure that all transactions are transparent, and that all relevant information is disclosed to 

customers. This includes clear descriptions of products, accurate pricing, and honest service 

representations. By adhering to these standards, digital businesses can prevent fraud and build trust 

with customers (Hashim,  2012). 



Second, the prohibition of ribā (usury) and gharar (excessive uncertainty) remains a fundamental 

aspect of Islamic finance in the digital age. Islamic financial institutions have developed various 

models to comply with these prohibitions, such as the murabaha (cost-plus financing) and 

mudarabah (profit-sharing) contracts. These models ensure that financial transactions are ethical 

and do not exploit customers, thus providing Sharia-compliant financial services through digital 

platforms (Al-Aidaros et al., 2013).  

In addition, ethical online advertising is crucial for digital business practices. Digital businesses 

must ensure that their advertising practices are ethical and not deceive consumers. These include 

avoiding false claims, exaggerated benefits, and misleading information. Ethical advertising aligns 

with the principles of truthfulness (ṣidq) and trustworthiness (amānah), promoting honesty and 

integrity in digital marketing (Begum, 2021). 

Finally, the application of Islamic legal principles in digital business environments involves 

modern interpretations and fatwas to address contemporary challenges, such as cybersecurity, data 

privacy, and online transparency. The principles of trust and justice guide businesses in 

establishing robust security measures, ensuring the privacy of customer data, and maintaining 

transparent operations. For instance, the trust principle requires digital businesses to rigorously 

protect user data, whereas justice mandates the fair treatment of digital workers and honest 

advertising practices (Mansour & Bhatti, 2018). 

These practices demonstrate the flexibility and relevance of Islamic jurisprudence in guiding 

ethical conduct in the digital age, ensuring that digital business environments uphold the same 

ethical standards as traditional business practices do. 

3.3 Case Studies of Legal and Ethical Challenges and Solutions in the Digital Age: In the 

digital age Numerous case studies illustrate the practical application of Islamic legal principles to 

address contemporary business challenges. For instance: 

Digital Banking and Sharī’ ah-compliant Financial Products: Digital banking institutions in 

Saudi Arabia and the UAE have developed Sharī’ah-compliant financial products that adhere to 

Islamic finance principles, particularly the prohibition of ribā (interest). Instead of interest-based 

financing, these institutions use profit-sharing mechanisms such as murabaha (cost-plus financing) 

and mudarabah (profit-sharing). In a Murabaha contract, the bank purchases an item and sells it to 

the customer at an agreed profit margin. In a mudarabah arrangement, the bank provides capital 

for a project, while the customer manages it, sharing profits according to a pre-agreed ratio (Suzuki 

& Miah, 2022). These products ensure that all financial transactions comply with the Islamic 

ethical standards. For example, Murabaha contracts eliminate uncertainty and exploitation by 

providing clear terms and a fixed profit margin, aligning with the Islamic principles of fairness and 

transparency. This approach promotes social responsibility and ethical conduct within the financial 

sector by ensuring that transactions are free from exploitative practices and that they contribute 

positively to societal welfare (Salma et al., 2024). 

E-Commerce Platforms and Consumer Protection: E-commerce platforms in the UAE have 

adopted stringent guidelines to prevent misleading advertisements and protect consumer rights. 

These guidelines ensure transparency and honesty in advertisements, aligning with the Islamic 



principles of honesty (ṣidq) and trustworthiness (amānah). Examples of sustainable e-commerce 

platforms in Dubai include Ethikal, offering sustainable fashion products and ethical wear from 

various brands; Goshopia, focusing on slow, sustainable, and ethical fashion; and providing eco-

friendly, reusable, and energy-efficient products (Hering & Abaid, 2019). Moreover, these 

platforms have mechanisms to address consumer complaints and resolve disputes, ensuring that 

consumers recourse if issues arise with their purchases. By promoting transparency and 

accountability, these guidelines help prevent fraud and deceit online transactions, thus creating a 

fair and trustworthy digital marketplace (Koleva et al., 2023). This approach reflects the Islamic 

principle of preventing harm (darar), seeking to protect consumers from unethical practices, and 

ensuring their well-being. 

Ethical Advertising and Preventing Harm: A promotion of harmful products through online 

advertising is a significant ethical challenge in the digital age. To address this, many digital 

platforms have established guidelines prohibiting the advertisement of unsafe or ethically 

problematic products, such as those promoting unhealthy lifestyles, exploitative financial schemes, 

and misleading health claims (Salma et al., 2024). These measures align with the Islamic principle 

of preventing harm (darar), and emphasize the importance of ethical advertising practices. By 

ensuring that advertisements are truthful and do not promote harmful products, digital platforms 

uphold the value of honesty and integrity (Begum, 2021). This protects consumers and fosters a 

healthier and more ethical digital environment, demonstrating how Islamic ethical principles can 

be applied to modern digital challenges to ensure ethical conduct and to protect community 

welfare. 

Digital Zakat Platforms and Corporate Sustainability: The integration of digital zakat 

platforms into corporate sustainability initiatives provides a compelling example of how Islamic 

principles can enhance social responsibility in the digital age. For example, in Saudi Arabia, 

companies have adopted digital zakat platforms to streamline the process of collecting and 

distributing zakat–a form of almsgiving that is one of the Five Pillars of Islam. These platforms 

ensure transparency and accountability in the handling of zakat funds, providing detailed records 

of contributions and disbursements (Al-Taani et al., 2024). Digital Zakat platforms exemplify how 

Islamic ethical principles can be effectively integrated into modern business practices to promote 

sustainability and social welfare. 

4.4 Comparative Analysis: Traditional vs. Digital Business Environments: A comparative 

analysis of traditional and digital business environments reveals that while the core ethical 

principles of Islam remain consistent, their application must be adapted to address the unique 

challenges posed by digitalization. Traditional business practices, characterized by direct, face-to-

face interactions, naturally facilitate the enforcement of ethical standards through personal 

reputation and direct oversight. Business transactions in traditional settings are transparent, with 

clear, direct communication, ensuring adherence to ethical principles such as tawhid (unity), adl 

(justice), and amānah (trustworthiness). For instance, issues such as ribā (usury) and gharar 

(excessive uncertainty) can be directly monitored and avoided through face-to-face dealings, 

fostering mutual respect and fairness (Hasan, 2023). 



By contrast, digital business environments operate in a virtual space, where interactions are less 

personal and more reliant on technology. This virtual nature can obscure transparency and 

accountability, thus necessitating new adaptations to maintain ethical standards. Digital businesses 

must implement robust regulatory frameworks and technological solutions to ensure compliance 

with ethical Islamic principles. For example, digital banking uses advanced monitoring systems to 

detect and prevent unethical practices such as fraud and exploitation. Similarly, e-commerce 

platforms employ verification processes to ensure that products and services meet ethical 

standards, incorporating clear and honest descriptions of products, transparent pricing, and explicit 

delivery terms (Mansour & Bhatti, 2018).  

The principle of mas’ūlīyah (responsibility) is becoming increasingly critical in the digital realm, 

where businesses must ensure the ethical handling of data and privacy. This aligns with Islamic 

emphasis on protecting individuals’ rights and maintaining social justice. Technological solutions, 

such as blockchain, can enhance transparency and trust in digital transactions by providing a secure 

and immutable ledger. Additionally, digital financial services must avoid ribā and gharar by 

adopting Sharia-compliant models, such as murabaha (cost-plus financing) and mudarabah (profit-

sharing), ensuring that financial transactions are ethical and do not exploit customers (Jabbar et 

al., 2018). 

Overall, these adaptations demonstrate the dynamic nature of Islamic jurisprudence and its ability 

to evolve to meet the demands of modern business contexts while maintaining foundational ethical 

values (Harahap et al., 2023). By promoting transparency, honesty, and social responsibility, these 

principles help to create a fair and trustworthy digital business environment that benefits both 

businesses and consumers. The successful integration of these principles into modern business 

practices underscores the enduring relevance and adaptability of Islamic ethics to promote ethical 

conduct and community welfare in the digital age. 

4. Conclusion: This study explored how Islamic perspectives on social responsibility converge 

with contemporary digital landscapes. By integrating foundational Islamic principles with modern 

Corporate Social Responsibility (CSR) frameworks, we offer comprehensive ethical guidelines for 

digital business practice. Key findings include: 

1. Foundational Principles and Ethical Theories: Islamic business ethics and social 

responsibility are rooted in Sharī’a principles, which focus on ethical behavior, justice, 

fairness, and community welfare. These principles, aligned with Maqāsid al-Sharī’a, 

provide a divine foundation for moral conduct, distinguishing them from Western ethical 

theories, which often separate morality from religious beliefs. 

2. Integration with Modern CSR: Islamic social responsibility aligns closely with modern 

CSR concepts but is perceived as obligatory. It encompasses economic, social, and 

environmental responsibilities, and ensures positive societal contributions. 

3. Historical and Contemporary Practices: Islamic teachings historically directed 

businesses towards social justice and economic equity. Contemporary Islamic Financial 

Institutions (IFIs) continue to uphold these principles through initiatives such as 

microfinance and charitable activities. 



4. Impact of Digitalization: Digital technologies offer opportunities for enhanced social 

responsibility through improved transparency, stakeholder engagement, and data-driven 

decision making. Challenges such as data privacy, the digital divide, and ethical AI use 

must be addressed. 

5. Case Studies and Practical Applications: 

o Digital Banking: Sharia-compliant financial products ensure ethical transactions. 

o E-commerce: Guidelines protect consumers and ensure transparency. 

o Ethical Advertising: Regulations prevent harmful product promotions. 

o Digital Zakat Platforms: Enhance transparency and accountability in almsgiving. 

6. Comparative Analysis: Islamic ethical principles need to adapt to digital environments to 

address transparency and accountability challenges. 

Practical Implications 

This study has practical implications for businesses, policymakers, and regulators. 

1. Enhanced Ethical Frameworks: Businesses can adopt Islamic principles, such as justice, 

benevolence, and stewardship, to create robust CSR strategies, contributing to societal 

welfare and sustainability. 

2. Ethical Digital Practices: Guidelines for ethical advertising, transparent transactions, and 

AI use to build stakeholder trust and enhance reputation. 

3. Sharia-Compliant Financial Products: Developing Sharia-compliant financial products 

ensures ethical transactions and provides a competitive advantage. 

4. Digital Zakat Platforms: Integrating digital zakat platforms into sustainability initiatives 

promotes social welfare and corporate responsibility. 

5. Policy Recommendations: Policymakers can shape regulations to support ethical business 

practices and ensure data privacy and ethical technology use. 

Directions for Future Research 

Future research should explore the following aspects. 

1. Ethical Challenges in Emerging Technologies: Investigate how Islamic principles can 

guide ethical AI, blockchain, and IoT development. 

2. Comparative Studies: Compare Islamic business ethics with other ethical frameworks to 

find unique contributions and synergies. 

3. Case Studies on Digital Transformation: Document how Islamic Financial Institutions. 

(IFIs) integrate digital technologies while adhering to the principles of Sharī’a. 

4. Impact of Digitalization on Islamic Social Responsibility: Examine the effects of 

digitalization on data privacy, cybersecurity, and ethical advertising. 

5. Developing Islamic CSR frameworks: Creating new models for implementing Islamic 

CSR in the digital age. 

6. Empirical Studies on Stakeholder Perspectives: Gather insights from stakeholders to 

refine CSR strategies in digital environments. 



By pursuing these research directions, scholars can contribute to a more comprehensive 

understanding of how Islamic business ethics can be effectively integrated into modern digital 

practices, thereby enhancing CSR and promoting ethical conduct in this digital age. 
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