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Abstract

The present study aims to investigate the most common reasons for
using nicknames by social media users in Jordan. To fulfill this objective,
the study explores the impact of some factors namely; psychological,
social, and privacy on using nicknames on social media. Moreover, this
study investigates the correlation between the use of nicknames on social
media and the educational background of the users. Inaddition, the study
attempts to investigate any cultural differences between Jordanian and non-
Jordanian social media users. Likewise, to identify any significant
differences between male and female users of nicknames on social media.
The Data of the study are collected using a Google Form questionnaire.
The sample of the study is composed of 150 individuals, 100 Jordanian and
50 non-Jordanian social media users. The participants were selected from
two universities and two secondary schools in Jordan via non-probability

convenience sampling procedures. The study reveals the following main



findings: privacy and security reasons scored the highest mean and
percentage for the use of nicknames on social media by social media users
in Jordan, accounting for 3.36 and 67.19% respectively. School students
are more motivated to use nicknames on social media than university
students, with a total mean of 1.97 and a percentage of 39.4% for school
students. Cultural factors can affect how people use nicknames on social
media, and non-Jordanian nicknames social media users reveal higher
scores than Jordanian users with a total mean of 1.97 and a percentage of
39.4%. For the gender differences, the results show that male social media
users achieve higher scores for the use of nicknames on social media with a
total mean of 1.77 and a percentage of 35.4%.
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