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Abstract

The study aimed to reveal the civil responsibility of social media
celebrities for the rumors and misleading advertisements they spread. The
descriptive analytical approach and the comparative approach were used.
The study was dealt with through an introduction and three chapters. The
second chapter dealt with the role of social media sites in misleading
advertisements, through the first section: the role Social networking sites in
advertisements, and the second section: The concept of celebrities and
misleading advertisements. The third chapter dealt with the legal nature of
the relationship between the celebrity and the advertising party, through the
first section: The nature of the electronic agent and his responsibility. The
second section: The scope of the electronic agent’s work. The fourth
chapter dealt with the basis of the civil liability of the celebrity towards the
advertisement. Misleading through the first section: contractual liability
and the second section: tort liability. The study concluded that there has
been interest in the electronic agent in concluding agreements and contracts
for the benefit of the user of the program, and he is committed to working
within the limits of his agency. Likewise, the principal may not renounce

the work that the electronic agent performs. The study recommends issuing



articles to be added to the specialized Jordanian laws dealing with dealing
with the electronic agent, and clarifying his responsibility for contracting
processes.
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