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Abstract

The current study aimed to identify The influence of social media
celebrities on the value system and satisfaction with body image among
students in Jordan. This study used the descriptive correlational method.
The study sample was selected by cluster random method from the
Directorate of Education of the University District schools in Amman,
Jordan, it consisted of (465) students from the tenth grade, and the
measures were applied during the second semester of the academic year
(2023-2024). To achieve the purposes of the study, the researcher
developed a measure of the influence of social media celebrities consisting
of (23) items, a values scale consisting of (29) items, and satisfaction with
body image scale, which consists of (26) items. After ensuring the validity
and reliability of the measures, they were applied to the study sample. The
results indicated that the level of values and the level of satisfaction with
body image among adolescents was high, while the level of influence of
social media celebrities was moderate. The results also showed that there
were no statistically significant differences in the influence of social media
celebrities and satisfaction with body image among tenth-grade students



due to the variables (gender and type of school), as well as, no statistically
significant differences for the influence of the value system among tenth-
grade students due to the gender variable. The results showed statistically
significant differences between the means of the value dimensions (cultural
and scientific, national values, aesthetic values) due to the type of school
variable in favor of government schools. The results of the social values
dimension showed no statistically significant differences. The results also
show that there is a relationship between the influence of social media
celebrities and the values among students in Jordan, which was a positive
correlation. In contrast, the relationship between the influence of social
media celebrities and satisfaction with body image among students in
Jordan was a negative correlation. The study concluded with a set of
recommendations, the most important of which are: There should be
competent authorities to monitor the content presented by social media
celebrities and educate students about the reality of the celebrities’

phenomenon.
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