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Abstract

This study aimed to identify the impact of the blue ocean strategy on achieving strategic
supremacy for Jordanian insurance companies. To achieve the objectives of the study, the
quantitative (descriptive and analytical) approach was used in conducting this study and
answering its questions. The study population consisted of all twenty Jordanian insurance
companies listed on the Amman Stock Exchange. According to the data of the Amman
Stock Exchange (2021), the sample of the study is .a purposive sample, where all
employees with the administrative title (department manager) were selected, numbering
(152) managers, a questionnaire was developed for this purpose, and distributed to the
study sample by the direct method, as it was valid for analysis (140) questionnaire, with a
response rate of (92.1%).

The study reached several results, the most important of which is that the level of
importance (innovation, exclusion, reduction, and increase) as dimensions of the blue
ocean strategy in Jordanian insurance companies was high, and that the level of
importance (influence, competitive pressure, and competitive formation) as dimensions

of strategic supremacy in jordanian insurance companies was high, as it was found that



there is a statistically significant impact of the dimensions of the blue ocean strategy in
achieving strategic supremacy.

In light of these results, the study recommended that insurance companies enhance their
strategic supremacy, by relying on a set of dynamic forces to win the rules of the
competitive game, and continue to improve their dimensions within their areas of
influence to maintain and improve their competitive position.
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