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Abstract
This study aims to explore the factors affecting Jordanian consumers' adoption of
electronic cigarettes. The main independent variables included in this study are
perceived risk, financial burden, reference groups, and knowledge of electronic
cigarettes, while the dependent variable is Jordanian consumer adoption of
electronic cigarettes. The study used both descriptive and analytical approaches.
The study population consisted of Jordanian consumers whose ages ranged
between 15-64 years. The study sample consisted of e-cigarette smokers in
Amman city, and according to the community survey system, the minimum sample
size for this community is (384) respondents. The number of retrieved
guestionnaires was (398), and (72) were excluded because the respondents were
non-smokers, so the number of analyzed questionnaires was (326). The Statistical
Package for Social Sciences (SPSS) V.20 was used to process and analyze the data
through the use of several statistical methods, which were Simple, Multiple, and
Stepwise Linear Regression Analysis to test the first main hypothesis and
Hierarchical Regression Analysis to test the second main hypothesis.
The results showed a statistically significant effect of the factors (perceived risks,
financial burdens, reference group, and knowledge about electronic cigarettes) on
the Jordanian consumer's adoption of electronic cigarettes. The results also showed

that there was no statistically significant effect of age, income level, and



occupation on the relationship between the independent variables and the
Jordanian consumer’s adoption of electronic cigarettes, while gender showed a
significant effect. Based on the results, the study recommended a set of
recommendations, the most important of which were the necessity of preventing
the smoking of electronic cigarettes in public places, as well as putting up warning
posters of the consequences of using this type of cigarette, and the need to conduct

organized campaigns to explain the potential risks of electronic cigarettes.
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