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Abstract 

      This study aims at shedding lights on the impact of applying artificial intelligence 

with its dimensions (Success factors, artificial intelligence applications, knowledge 

base) on organizational performance with its dimensions (internal processes, learning 

and growth, and customer satisfaction) in Jordan Telecommunications Companies. The 

researcher used the descriptive Analytics approach in finding the results. The study 

population consisted of all employees at the administrative level working on artificial 

intelligence applications in Jordanian telecommunications companies (Zain, Orange, 

and Umniah), the researcher used questionnaires to collect data with a number of (305) 

questionnaires distributed on both male and female employees.  

       The results of this study show that there is a statistically significant effect at the 

level of significance (0.05≥α) for applying artificial intelligence with its dimensions 

(artificial intelligence success factors, knowledge base) on organizational performance 

with its three dimensions (learning and growth, internal processes, customer 

satisfaction) in Jordanian telecommunications companies. The study also recommends 

developing and paying attention to the knowledge base and optimizing the applications 

of artificial intelligence through the effective employment of artificial intelligence 

success factors in Jordan telecommunications companies in order to increase the 

efficiency of organizational performance. 
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