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Abstract

The study aimed to to examine the impact of organizational
identification with its dimensions (similarity, loyalty, and affiliation) on
Organizational Creativity with its dimensions (Administration creativity
and Process creativity) in Ministry of Finance in Jordan, Also the study
aimed to test the moderating role of organizational culture in the
relationship between organizational identification and organizational
creativity. The study used a descriptive-analytical approach and used PLS
software to analyse the data and test the hypotheses. The study population
consisted of 2505 employees work with Ministry of Finance in Jordan, the
sampling unit was represented by all employees of the Ministry of Finance.
Three hundred and fifty questionnaires were distributed and (333) were

retrieved valid for analysis.

The results show that organizational identification has a positive
effect on organizational creativity. As well as the result indicate that
organizational culture moderate the relationship between organizational
identification and organizational creativity. In light of the result, the study

recommended the decision makers in the ministry of finance and



government organizations in Jordan to pay attention and concern about
organizational identification due to it is a positive effect on Organizational
Creativity and the study recommended the decision makers to focus and
interest on organizational culture due to it is role to enhance and improving
the relationship between organizational identification and Organizational
Creativity.
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