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Abstract
This study aimed to demonstrate electronic media campaigns and
their impact on revitalizing domestic tourism in the five-star hotels in the
Agaba Special Economic Zone. The data of the study were collected by the
study tool (questionnaire), where (424) questionnaires were distributed to
customers of five-star hotels in the Agaba Special Economic Zone from
local tourists, (400) questionnaires were retrieved, or (94%) of the

distributed questionnaires.

After conducting the necessary statistical treatments, the study came out
with a set of results, the most important of which is the effect of electronic
media campaigns on revitalizing domestic tourism in the five-star hotels in
the Agaba Special Economic Zone Re-wrife Hotels have to Develop plans
and provide the atmosphere and services that help the five-star hotels in the

Agaba Special Economic Zone to stimulate domestic tourism.

Keywords: electronic media campaigns, activating domestic tourism,
five-star hotels, Agaba Special Economic Zone.



